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DETAILED ACTION 

1. Claims 1-22 are subject to examination. Claims 3 and 12 are cancelled. 

Response to Arguments 

2. Applicant's arguments with respect to claim 1 and 10 have been considered but 
are moot in view of the new ground(s) of rejection, however, Examiner would like to 
thank the Applicant for proving the following explanation "Additionally, the user identifier 
is associated with the user, such that when the same user "surfs" a network on the 
same or a different client computer the user identifier for this user identifier may be used 
to identify the user such that information related to the surfing user may be used to 
update or add to the user profile of the user. Thus, because a user identifier is 
associated with the user, as opposed to a particular machine, setting of a machine or 
geographic location, the user identifier may be used to update a user profile regardless 
of other aspects of how or where the user is using the network. Utilizing a user identifier 
associated with a user may allow user profiles to be generated for multiple users who 
access a network from the same machine, or a user who access the network from 
different IP addresses or geographic locations.", and "Thus, embodiments of the present 
invention may generate a user profile based on the user's interests by allowing a user to 
"surf a network on a client computer while a remote location, such as a server 
computer responsible for routing user requests, determines information ("first data") 
relating to the surfing user, such as a user identifier, temporal information related to the 
user identifier, network addresses accessed and timestamps. This remote location may 
then store this information in a table to which it has access. The user may then be 
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routed to any of the intended network destinations or addresses. Using this first data, 
specifically network addresses associated with the first data, category information 
corresponding to these network addresses can be accessed using second data which 
includes network addresses and corresponding category information. Based on the first 
user identifier, the category information obtained via accessing the second data, and at 
least some of the temporal information, a user profile can be generated. Consequently, 
information may be. gathered on a user without any involvement of a client computer, 
including programs executing on the client computer whose purpose it is to collect user 
information and send this information to the remote location. 

Additionally, embodiments of the present invention may allow the creation of a 
user profile based solely on the click stream (e.g. network addresses) generated by a 
user, without having to rely on information provided by the user, information at the 
network site specified by the address or information in an HUP stream." 

Claim Rejections - 35 USC § 103 

3. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 

obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

4. Claims 1, 9, 10 and 18 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Eisen et al. (hereinafter Eisen) (US 2005/0261965 A1 ) in view of 
Legh-Smith et al. (hereinafter Legh-Smith)(US 6, 178, 419 B1) 

Referring to claims 1 and 9, 
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Eisen teaches a method of profiling a user (Fig. 9) comprising: 

accessing first data including a first identifier associated with the user (Fig. 9, 
element 906) , network addresses accessed by the user (Fig. 9, element 905,para. 
[0072] Also shown in FIG. 9 are a URL segment 905, a referral segment 906 and a 
credit card segment 907. URL segment 905 includes URL addresses, keywords 
corresponding to URL addresses and key codes associated with the keywords. [0073] 
FIG. 10 describes process steps for developing URL segment 905. Step S1001 obtains 
URL addresses with corresponding keywords. There are various ways to obtain URL 
addresses with keywords. For example, a seller could provide a list of URLs with 
associated keywords, or web sites associated with particular URLs can be manually 
visited and analyzed for determining keywords, or an automatic Internet crawler 
mechanism may be used to automatically obtain web sites associated with particular 
URL's and then analyzed for keywords."), and temporal information related to the user 
identifier and the network addresses (Fig. 9, element 903, para. [0070] FIG. 9 also 
shows a promotion segment 903 that includes information regarding promotional 
material sent to consumers. The promotion segment 903 includes consumer 
identification number, promotion identification number, date a particular promotion was 
sent, date the promotion was visited by the consumer, amount of time spent at the web 
site while visiting the promotion and any specific areas the consumer visited and key 
codes associated with key words corresponding to defined URLs."), wherein the first 
data is determined at a first location remote from the user (Fig.9, database 900, 
para.[0069]); 
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generating a user profile based at least in part on the first identifier and at least 
some of the temporal information ((Fig. 9, element 906, para, element 
905,para.[0070],[0071],[0072]) 

Eisen fails to teach accessing second data at a second location remote from the 
user and the network addresses, wherein accessing the second data further comprises 
sending at least some of the network addresses to the second location and receiving 
corresponding category information for each of the at least some network addresses, 
the corresponding category information including at least one meta tag, and accessing 
the second data comprises accessing the corresponding category information from a 
third-party source; and the corresponding category information includes meta tags for 
the network addresses, and generating a user profile including corresponding category 
information. 

Legh-Smith teaches second data at a second location remote from the user and 
the network addresses, corresponding category information for each of the at least 
some network addresses, the corresponding category information including at least one 
meta tag, and accessing the second data comprises accessing the corresponding 
category information from a third-party source; and the corresponding category 
information includes meta tags for the network addresses (Fig. 4, "A suitable logical 
data arrangement for the database 112 is illustrated in FIG. 4. The available headings 
for the database 112 are stored in a first table 400. Each heading (HEAD1, HEAD2, 
etc) includes a reference to a category table 410 which lists the categories available to 
the user under that heading. Each category has two references: a first reference to a 
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URL table 420 (category information for each of the at least some network addresses 
)and a second reference to a title and description table 430 (the corresponding category 
information includes meta tags for the network addresses). The title and description 
tables 430 hold the title and a brief summary of each page (having scores above a 
threshold, or the top n scores) which a user can access. The URL tables mirror the title 
and description tables by holding the URL for each accessible page. The URLs are 
used to retrieve the pages where required. (20) Once the data from step 346 has been 
arranged into a form suitable for loading into a database such as that described above, 
in step 360, the loading routines pass the data to the database 1 12 to be loaded into the 
database tables which have previously been created. Thus, the database 112 is 
populated in step 360. At this point, the database 112 is ready for use. (21) Once 
stored in the database 112, the data is accessed in a conventional manner using 
standard database scripts. The data is then presented to a user via a "front-end" user 
interface which can be made, for example, to resemble conventional search engines or 
Directories such as Yahoo.") 

Therefore, it would have been obvious to one having ordinary skill in the art at 
the time of invention was made to use Legh-Smith's teachings "a second reference to a 
title and description table 430 (the corresponding category information includes meta 
tags for the network addresses) in combination with the user profile of Eisen to generate 
a user profile including the user identifier (at least in part on the first identifier), 
corresponding category information, and temporal information because Legh-Smith's 
database including "a second reference to a title and description table 430" provides 
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network addresses along with the corresponding category information which includes 
meta tags for the network addresses. 

This would have been obvious, because as taught by Legh-Smith, col. 8, line 16- 
30, "In this way, for every subject of interest to the user, sample pages would be 
provided, keywords would be generated automatically and a category list would then be 
generated automatically. Alternatively, a computer-based thesaurus could be used to 
generate keywords for a single input category. Such a thesaurus could also be 
adaptive to include or discard certain words associated with certain categories (or vary 
a weighting associated with a word) on the basis of documents which were, at a later 
time, discarded from the database. At the extreme, software could be provided to 
determine from, for example, the last x pages of information accessed on the Internet by 
a user, the main subject interest areas for that user on the basis of which subjects areas 
most commonly arise. Then, the actual category list as well as the keyword list could be 
defined by the software and the ultimate database build without any human intervention 
at any stage. In response to this, the search engine searches its database to find the 
relevant keyword and returns data including URLs for pages containing the keyword. 
Search results typically also include, for each page found, a title and a brief summary of 
the contents of the page. From the displayed search results, a user is able to click on 
any of the URLs in response to which the search engine retrieves the page indicated by 
the URL." 

It would have been obvious because the skilled artisans may realize that meta 
tags are used by search engines, such as Yahoo !, Altavista (accessing the second data 
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comprises accessing the corresponding category information from a third-party source) 
as Legh-Smith indicates in col. 8, line 40 - col. 9, line 6. 
Referring to claim 10, 

Claim 10 is a claim to a data processing system readable medium having code 
embodied therein, the code including instructions executable by a data processing 
system to cause the data processing system to perform methods of claim 1. Therefore, 
claim 10 is rejected for the reasons set forth in above paragraph for claim 1 . 
Referring to claim 18, 

Claim 18 is a claim to a data processing system readable medium having code 
embodied therein, the code including instructions executable by a data processing 
system to cause the data processing system to perform methods of claim 9. Therefore, 
claim 18 is rejected for the reasons set forth in above paragraph for claims 1 and 9. 
5. Claims 2, 11 and 19-22 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Eisen et al. (hereinafter Eisen) (US 2005/0261965 A1) in view of 
Legh-Smith et al. (hereinafter Legh-Smith)(US 6, 178, 419 B1) as applied to claim 1 
above, and further in view of Alao et al. (hereinafter Alao) (US 20020108121 A1) 
Referring to claims 2, 19 and 20, 

As stated above in claim 1, the combination of Eisen and Legh-Smith teaches 
the method of claim 1, wherein generating the user profile comprises: creating a table 
that includes a first column for user identifiers including the first identifier, a second 
column for the corresponding category information, and a third column for the at least 
some of the temporal information. 
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However, both of these references fail to teach comparing data for the user 
within the table to existing profiles including a first profile, and associating the user with 
the first profile, and the method of claim 2, wherein comparing data for the user within 
the table to existing profiles includes performing click stream analysis, and wherein 
comparing data for the user within the table to existing profiles includes: applying data 
mining rules to the data for the user to determine characteristics of the user; and 
comparing the characteristics of the user to characteristics included in the existing 
profiles. 

Alao teaches comparing data for the user within the table to existing profiles 
including a first profile, and associating the user with the first profile, and the method of 
claim 2, wherein comparing data for the user within the table to existing profiles includes 
performing click stream analysis, and wherein comparing data for the user within the 
table to existing profiles includes: applying data mining rules to the data for the user to 
determine characteristics of the user; and comparing the characteristics of the user to 
characteristics included in the existing profiles ( para. [0050], "The transaction log is 
also useful for mining a user's viewing and transaction data for generating cumulative 
user profiles or used for more sophisticated profiling techniques such as collaborative 
filtering. Viewers or clients are placed in one or more categories (e.g., "sports fan", 
"chef-French") based on viewer user profile. Categories enhance the network 
operator's ability to perform adaptive targeted advertising and broadcasting based on 
long term and short-term viewing and buying trends of the viewer/client.", and 
para. [0060], " Advertising Campaign management makes use of viewer data mining and 
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analytic systems in order to propose the best selection of products, advertisements and 
timing for broadcast. The Service Platform provides rule based systems to create 
'smart* advertising campaigns. The campaigns are adaptive based on user 
preferences, profiles, buying and viewing habits, and demographics. Based on 
information coming from the Ad Content database, Campaign Rules database, Service 
Manager, and Carousel Manager, the Ad Manager decides the best products to present 
to the viewer. It triggers the Carousel Manager to rebuild the broadcast catalog. The 
Ad Manager also interfaces with the Business Agents to propose advertising contents 
presented to the viewer while the viewer is on line.") 

Therefore, it would have been obvious to one having ordinary skill in the art at 
the time of invention was made to apply the techniques of Alao to the teachings of Eisen 
and Legh-Smith such that "clients are placed in one or more categories (e.g., "sports 
fan", "chef-French") based on viewer user profile.", because "Categories enhance the 
network operator's ability to perform adaptive targeted advertising and broadcasting 
based on long term and short-term viewing and buying trends of the viewer/client.", and 
para. [0060], " Advertising Campaign management makes use of viewer data mining and 
analytic systems in order to propose the best selection of products, advertisements and 
timing for broadcast. The Service Platform provides rule based systems to create 
'smaiT advertising campaigns. The campaigns are adaptive based on user 
preferences, profiles, buying and viewing habits, and demographics. Based on 
information coming from the Ad Content database, Campaign Rules database, Service 
Manager, and Carousel Manager, the Ad Manager decides the best products to present 
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to the viewer. It triggers the Carousel Manager to rebuild the broadcast catalog. The 
Ad Manager also interfaces with the Business Agents to propose advertising contents 
presented to the viewer while the viewer is on line." As taught by Alao. 
Referring to claim 11, 

Claim 11 is a claim to a data processing system readable medium having code 
embodied therein, the code including instructions executable by a data processing 
system to cause the data processing system to perform methods of claim 2. Therefore, 
claim 1 1 is rejected for the reasons set forth in above paragraph for claim 2, 19 and 20. 
Referring to claims 21 and 22, 

Claims 21 and 22 are claim to a data processing system readable medium having 
code embodied therein, the code including instructions executable by a data processing 
system to cause the data processing system to perform methods of claims 19 and 20. 
Therefore, claims 21 and 22 are rejected for the reasons set forth in above paragraph 
for claims 2, 19 and 20. 

6. Claims 4-8 and 13-17 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Eisen et al. (hereinafter Eisen) (US 2005/0261965 A1) in view of Legh-Smith et al. 
(hereinafter Legh-Smith)(US 6, 178, 419 B1) as applied to claim 1 above,, further in 
view of Parekh et al. (hereafter Parekh) (US 6, 757, 740) 
Referring to claims 4,5,6,7 and 8, 

Keeping in mind the combined teachings of Eisen and Legh-Smith as stated above, 
both of these references fail to explicitly teach selecting a first marketing information 
regarding an item, wherein selecting is based at least in part on the user profile; and 
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sending the first marketing information to the user, and the method of claim 4, wherein: 
selecting is performed by a network access provider; and the first marketing information 
includes a banner advertisement that is to be displayed near a periphery of a view, and 
the method of claim 4, wherein: at least one of the network addresses corresponds to a 
network site is owned or controlled by a company that sells the item; and the first 
marketing information comprises an offer to sell the item., and the method of claim 4, 
wherein: selecting comprises selecting the first marketing information and a second 
marketing information; and the method further comprises applying a filter, wherein: the 
second marketing information is filtered out and the first marketing information passes; 
and applying the filter is performed before sending, and the method of claim 1, further 
comprising selling the user profile. 

Parekh teaches the method of claim 1, further comprising: 

selecting a first marketing information regarding an item, wherein selecting is 
based at least in part on the user profile; and sending the first marketing information to 
the user (col. 16, lines 46-57), and the method of claim 4, wherein: selecting is 
performed by a network access provider; and the first marketing information includes a 
banner advertisement that is to be displayed near a periphery of a view (col. 3, lines 36- 
41, "The web sites can selectively deliver content or advertising based on the 
geographic location of its visitors. The geographic location information can also be 
used in the routing of Internet traffic. A traffic manager associated with a number of 
web servers detects the geographic locations of its Internet visitors and routes the traffic 
to the closest server."), and the method of claim 4, wherein: at least one of the network 
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addresses corresponds to a network site is owned or controlled by a company that sells 
the item; and the first marketing information comprises an offer to sell the item. (col. 16, 
lines 29-65), and the method of claim 4, wherein: selecting comprises selecting the first 
marketing information and a second marketing information; and the method further 
comprises applying a filter, wherein: the second marketing information is filtered out and 
the first marketing information passes; and applying the filter is performed before 
sending, (col. 16, lines 29-65), and The reference teaches the method of claim 1, further 
comprising selling the user profile, (col.14, lines 22-26, "The geographic information can 
also be analyzed to effectively market the site to potential Internet site advertisers and 
external content providers or to provide media-rich content to users that have sufficient 
bandwidth.", note: This implies that the user profiles are sellable.) 

Therefore, it would have been obvious to one having ordinary skill in the art at 
the time of invention was made to incorporate the teachings of Parekh along with the 
combination of Eisen and Legh-Smith such that when the Eisen's consumer is looking 
for products the appropriate marketing information regarding the product based on the 
user's profile can be sent to the user. 
Referring to claims 13, 14,15,16 and 17, 

Claims 13, 14,15,16 and 17 are claims to data processing system readable medium 
having code embodied therein, the code including instructions executable by a data 
processing system to cause the data processing system to perform methods of claims 
4,5,6,7 and 8. Therefore, claim 13 is rejected for the reasons set forth in above 
paragraph for claims 4,5,6,7 and 8. 
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Conclusion 

Examiner's note: Examiner has cited particular columns and line numbers in the 
References as applied to the claims above for the convenience of the applicant. 
Although the specified citations are representative of the teachings of the art and are 
applied to the specific limitations within the individual claim, other passages and figures 
may apply as well. It is respectfully requested from the applicant in preparing 
responses, to fully consider the references in entirety as potentially teaching all or part 
of the claimed invention, as well as the context of the passage as taught by the prior art 
or disclosed by the Examiner. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Ashok B. Patel whose telephone number is (571) 272- 
3972. The examiner can normally be reached on 8:00am-5:00pm. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, John A. Follansbee can be reached on (571 ) 272-3964. The fax phone 
number for the organization where this application or proceeding is assigned is 571- 
273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
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you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 
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